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Learning Objectives

➢ iHeard Colorado overview

➢ Methods: How data were gathered and disseminated 

➢ Understand a Trusted Local Messenger’s experience with 
iHeard Colorado



iHeard Colorado: In a Nutshell
➢ February 1, 2023 – February 29, 2024 and hopefully beyond

➢ CO-CEAL initiative funded by NIH 

➢ Community-level rapid health knowledge monitoring and response 
project intended to promote community engagement and improve 
health knowledge and outcomes

➢ Leverage trusted Community Connectors and Trusted Local Messengers 
to recruit participants and share health information

➢ Community members complete short, health-related weekly surveys

➢ Data are rapidly analyzed and returned to communities with 
corresponding fact-checked information 



Key Participants

➢ Community Connectors: 3 from Pueblo, San Luis Valley, and 
Metro Denver to support workflow processes, TLM 
recruitment, and survey panelist recruitment

➢ Trusted Local Messengers (TLMs): 18 trusted community 
members to disseminate weekly health information media

➢ Survey panel participants: 130+ community members from 
12 participating counties, complete short, weekly surveys

➢ All participants receive compensation



Recruitment

➢ Community Connectors intentionally identify and recruit 
community members who are: 

➢ 18 years and older 

➢ English speaking 

➢ Live/work in participating county 

➢ Identify as Latina/o/x, Hispanic, Chicana/o, or Mexicana/o 

➢ Have access to email and/or smart phone with internet



Enrollment

➢ Individuals complete recruitment survey to verify eligibility

➢ Receive baseline survey within 3 days to finish enrollment

➢ Receive $10 reloadable Visa gift card upon enrollment



Weekly Survey Process: It’s Fast!
➢ Survey administration: 2 days

➢ Sat – Mon: Send survey to enrolled panelists via email or text
➢ Panelists receive $5 for each completed survey
➢ Add local community/Colorado-focused questions, as desired

➢ Data analysis: 1 day
➢ Mon: Analyze survey data 

➢ Response and Dissemination: 2+ days
➢ Tues: Publish new data to dashboard
➢ Tues – Weds: Develop social/print media assets and e-

newsletter
➢ Weds: Survey data and health information available
➢ Thurs: Share survey response data and health information to 

personal and professional networks



Dissemination

co.iheard.org 



TLMs are Vital!





A TLM’s Story



Next Steps

➢ Future of iHeard Colorado

➢ We hope to continue the work with continued funding

➢ Stay tuned!



Questions and Answers

iHeardColorado@cuanschutz.edu
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